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CLASSY. readers are not afraid to spend money on being “stylish"!
We compared data from the MAGASCENE 2006 edition produced by Video Research Ltd. on CLASSY. readers with those of our competitor, Oggi.
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We compared the preferences
of CLASSY. readers with those
of readers of a competitive
magazine.
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Basic data on CLASSY. readers
Our readers are mainly in their late
20s. Their average household
income is 7.45 million yen.
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MAGASCENE (2006) &+J
All data is from MAGASCENE (2006).
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Readers have a fanatical interest in fashion. They have an insatiable appetite for information from magazines.

BOEDICR[EEDITD
Careful about what to wear

CLASSY.»91.4%

0ggiP 88.3% o
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If item is appealing, will buy from
direct sales outlet without worrying
CLASSY.»56.7%

0ggiP 45.5% o
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Like to put on makeup

CLASSY. P 55.5%

0ggiP44.5% o
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Own luxury brand shoes and bags

CLASSY.»54.9%

0ggiP 48.3% o

Fi#55) Age Grouping

SOEFERELUIEOICEEZ[ED
Spend money to enjoy life

CLASSY. P 73.1%
0ggiP 69.5% o

A OT I TIIKER ST D
Careful about makeup

CLASSY. D 63.4%
0ggi P 55.8% o
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Vary fashion according to the occasion

CLASSY. D 66.9%
0ggiP59.9% o
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EDFANICKZEREDOTIVD
Careful about hair care

CLASSY. P 68.2%

0ggiP 60.0% o

B 7TV REMDEONIHMEERLSE
Learn about products and brands
from magazine articles

CLASSY. P 71.6%

0ggiP 65.5% o
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Own luxury brand jeans

CLASSY. D 56.6%
0ggiP47.1% o
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Very insistent on selecting high-quality accessories and other items to use
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Have a notebook computer

CLASSY.»50.1%

0ggiP 48.7% o

{EERZRER] Residence Grouping
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Own an MP3 player

CLASSY. P 25.3%

0ggiP 19.2% o
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15~19m P 2.0%
15-19 years old
_J

20~24%» 13.7%
20-24 years old

25~29m P 30.3%
25-29 years old
(]
30~34i% P 18.9%
30-34 years old

_J

35~39% P 10.2%
35-39 years old

_J
40~44/% P 16.8%
40-44 years old

VA Income Grouping

—FREEFERPA8.7%
Own home (house)
(]
—FEEERP5.6%
Rental (house)

_J
HEYIAUP12.2%
Own home (condo)

_
BEY23P15.7%
Rental (condo)

587/5—MP3.9%
Rental (apartment)

WEEEFHE)P6.7%
Company housing

g5 Regional Grouping

~4005MKREP 18.9%
Under 4 million yen

40075 ~700R KD 23.7%
4 million to under 7 million yen

70075~1,000F5A+K7E» 19.5%
7 million to under 10 million yen

1,00055~1,500HF%EP» 14.3%
10 million to under 15 million yen

1,5005M~»4.2%

15 million yen and up

RR30kmE P 37.9%
Tokyo 30 km radius

O]
BIFEP 35.1%
Kansai

_J

ZEEP21.3%
Nagoya

_J
FJUMAEER» 3.4%
North Kyushu
_J

RFEEP4.5%
University student

TRHEE - > 31.8%

Office worker or researcher

RS- EEE»4.2%
Manual labor

_J
RS- —EXEP»12.1%
Sales and service

S BHEP5.2%

Professional, self-employed

BLIEEXEP1.1%
Commercial, self-employed

FIFEZEP 35.5%
Housewife

EE-Zz0Mt»5.7%
No occupation

SRIE-BEIE Marital Status

48.7%

I K88 Single
BESE Married
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CLASSY. serves a diversity of needs!
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Tie-up

Fashion tie-ups using CLASSY. models
are known for their suave touch.
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Variant tie-up

Foldout multi-tie-ups.

. 1 With a finished look that rivals
20064585 the editorial page, they have a

May 2006 issue 2006485 high reputation.
April 2006 issue
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From cosmetics to fashion, multi-tie-ups
could be called a fixture in magazines.

Often kept by readers, they have a good
reputation.
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February 2006 issue
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20065585
May 2006 issue
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Combination tie-up

Our biannual direct sales

cosmetics combination.

Our annual aesthetics combination.
We are proud of the support of
our sophisticated readership for
both of these tie-ups.

JTPH "0y [PEETy




CLASSY.

BT Fre
m

CLASSY.fR&ER ¥ &
B<KBESAIRTMNINZSSITERSNIZEDICLTNETT

20RE¥~30RAIFD [B<HESA] THHCLASSY.DFELEIIT 7Yy - Ea—F4—-2aTl—
DAVF - ATIT - TILA IR E - BNRREREBLENETERZL, ZDDOARD [BELVW] BETT,
BANDEREEBLEBNVERESIE. TR AyE—2z Lo BRL. EFICZLTRLL B0V %
T2avEYIIT)—-bMENY, [HESEHURMES LS L. THERFSEELOU ], TARHKRYI LR
UHBIREETT, BICENMTIHEDRY A ZINDSECLASSYIISHELTNEE T,

CLASSY. Chief Editor Hiroshi Hirayama

We will further refine our "active young lady" style.

CLASSY.'s readers are "active young ladies" in their late 20s and early 30s. They have a wide range of interests,
including fashion, beauty, jewelry, watches, interiors, gourmet food, travel, automobiles, and education. Moreover, they love shopping. Not
hesitant to spend money on themselves, they are all elite shoppers who understand fully brand messages and expertly and happily buy things.
Their somewhat demanding standards include "cute, ladylike, and elegant—with just a touch of pizzazz." CLASSY. will continue to support the
constantly evolving style of its readers.
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Editorial tie-ups must be 2 pages or more, and production costs are ¥300,000 per page.
BE@E Publishing size ZNR—2 Space [L&# (yen) Advertising rates SPE (nm) - Size
K#K4  Outside back cover 2,800,000 281x222
KiK2RB Inside front cover spread 4,000,000 296 X464
KiE3RR Inside back cover spread 3,500,000 296 X464
B)XBEIER Dps before TOC page 3,800,000 296 X464
2,000,000 296x232
2,000,000 296x232
3,700,000 296X 464
1,900,000 296x232
1,800,000 296x232
2,000,000 150% 100
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BR3dE®  Single page facing TOC 1

B R53E@  Single page facing TOC 2
BIRERER Dps after TOC

E1#REXIE  Single page facing first editorial column
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2JZE7T Rotogravure
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